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Since our founding, we have been engaged 
in a process of self-definition. This has led 
us to understand our unique place in the 
business landscape more clearly than ever. 
We are driven by our belief that all real 
estate is part of one living organism 
— the planet we live on, and so are we. 
We believe that by promoting better use 
of our planet and its resources, we can 
make a difference for generations to come.

We also believe these values resonate 
with the market realities, global imperatives, 
and an evolving consciousness among 
consumers of our service. In other words, 
acting on our own beliefs makes us a better 
real estate brokerage.

A brand is not a name or a logo. It resides 
in the minds of consumers, accrued over 
time. A brand exists when consumers begin 
to understand and identify with who you 
really are.

It’s time to adopt a set of words, symbols, 
colors, typefaces, and designs that tell our 
story, so that everything we say telegraphs 
our values, reinforcing the unique essence 
of our brand, and differentiating us in the 
marketplace at a glance. 

This book is an explanation of the 
elements of our new brand identity system. 
It includes verbal and visual components, 
as well as a catalog of all the resources you 
have at your disposal, which will make your 
job easier and more rewarding than before.

Introduction
Why Re-Brand Now?
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Verbal Components
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Our verbal tone is about honesty, 
intelligence, warmth and humor. 
It’s the voice of a good friend telling 
it like it is. If we’re more about 
T-shirts and sneakers than polo shirts 
and loafers in the office, we should 
sound that way on the page. Here 
are a few things to keep in mind:

1. Readers are Your Friends
Honesty and frankness are warmer 
than verbosity and hyperbole. 
Always ask yourself if your words 
are absolutely true.

2. The Customers We Want
are Well-Educated
Never talk down to your audience.

3. Decide Who Wants the Property, 
and Write Directly to Them
Zero in on the concerns and cultural 
references of your intended reader. 
No other reader matters as much.

4. Not Too Formal
Don’t be afraid of informality, or the 
occasional contractions it can bring 
to our written voice. It makes us feel 
warm, friendly, human. And while the 
formal rules of grammar shouldn’t be 
abandoned, if following them makes 
us sound arch or school-marmish, we 
need to consider other ways. Even if 
it means splitting the infinitive.

5. Avoid Abbreviations
Avoid the clunky, clichéd abbrevia-
tions so common in the Real Estate 
world. If you wouldn’t say “1/2 Ba” 
out loud, don’t write it. Instead, 
work to be personable and focused 
on what’s truly unique about the 
environment. While it may take some 
extra time to avoid the shorthand, 
it will ultimately make the listing – 
and Moss – stand out more.

6. Even Legal Should Be Friendly
A no-nonsense approach that favors 
clarity and directness over legalese 
says we believe our deals need to 
be clearly articulated and fair. 
Our clients are our friends and 
equals. Let’s explain what needs to 
be explained the way we might over 
a dinner and a good bottle of wine.

7. Stay Within Our Values
Remember that Moss is about 
reconsidering what real estate is. 
About the environment, not simply 
square footage. Whenever possible, 
use language that reflects 
these principles. 

Verbal Components
Guidelines: What Kind of Writing is Moss-Like?
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There is a new generation of homeowners 
and Real Estate investors in America today; 
sophisticated, liberal, green   — they seek to 
build a better world. Moss is a new kind of 
Real Estate Brokerage, founded to serve 
these new consumers and break real estate 
stereotypes by finding better, fairer, 
greener ways to do business. At Moss, 
we believe it all hinges on a few basic 
truths: Real Estate is not all about money. 
Ownership is custody. Cities exist because 
our planet’s ecology feeds them. The planet 
is a sublime work of art and it’s our job to 
make it better.

That’s why we’re committed to rewriting 
the process of buying and selling for all 
parties, our communities, and our planet by 
reducing paperwork, forging alliances with 
green developers, and taking a position of 

leadership in the ethical business 
community. Moss brokers are professional 
but not bourgeois, helpful but not pushy, 
and can be observed more often in T-shirts 
and tattoos than polo shirts and tasseled 
loafers. Moss speaks to consumers as 
friends and equals, with no-nonsense 
language that invites people to be part of 
a new understanding of what real estate 
needs to be; sustainable, interdependent, 
and worthy of reconsideration.

Verbal Components
Our Brand Essence Statement: Who We Are
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It starts with a wall. One side is yours. 
The other side isn’t. It’s easy to think 
that the two sides aren’t connected. 
But they are. By that wall. It’s the 
thing that makes spaces separate and 
shared. That wall is everywhere. On 
sidewalks. In subways. Even the line at 
the corner deli where we get our roast 
beef on rye. When we show you a 
space, we’re not just showing you the 
space on your side of the wall. We’re 
showing you something we share. 
Something the wall makes you part of. 
Something we think is worth taking 
care of. By recycling. By reusing. By 
reducing. By reconsidering how we 
buy and sell the environment we live 
in. And own. And share.

Verbal Components
Our Mission Statement: What We’re Here to Do
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By saying things that communicate 
our core values and speaking in the 
right tone, we express, reinforce, 
and build our brand. Here are some 
taglines and headlines, which are 
approved for use.

Taglines

Real estate. Reconsidered.

: : : : : : : : : :

We live here too.

: : : : : : : : : :

Buy. Sell. Sustain.

Headlines

New Yorkers have been sharing
the same ecosystem for years.

Just look in the subway.

: : : : : : : : : : 

Looking for a powerful
Real Estate broker?

Consider one who works with the 
forces of nature.

: : : : : : : : : :

The average real estate deal takes 
thousands of sheets of paper.

No wonder people want
a place with trees.

Verbal Components
How We Talk to Consumers
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Visual Identity System
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Visual System Elements
Introduction

The following pages are devoted to giving 
a full understanding of the rationale behind 
the building blocks that make up our new 
visual identity system.



10

Brand Bible : : Moss Real Estate Group, Inc.

Our logo is based on a typeface 
mixed with handwriting. Its 
consistent use builds recogni-
tion and credibility for Moss, 
while its idiosyncratic form 
feels humanistic, organic, 
and surprising, reinforcing the 
core values of our business.

Visual System Elements
Our Logo
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Our full name is often used 
in conjunction with our logo, 
and is always set exactly this 
way, in Gotham Book, the 
brand typeface.

Visual System Elements
Our Name

Moss Real Estate Group , Inc .

Moss Real Estate Group , Inc .
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Although our dominant colors 
are all greens, an array of other 
colors are sometimes used 
to add variety and interest to 
4-color printed pieces and 
on-screen designs.

Visual System Elements
Our Colors
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The Gotham font family has 
been chosen for its clean, 
modern, yet humanistic forms. 
It may be purchased from 
The Hoefler Type Foundry at 
http://typography.com.

The Verdana font family 
has been chosen because it 
harmonizes easily with Gotham, 
and is included in all Windows 
and Mac operating systems.

Visual System Elements
Our Typefaces

Gotham Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()<>/?

Gotham Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()<>/?

Gotham Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()<>/?

Gotham Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()<>/?

Verdana
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()<>/?

Verdana Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()<>/?
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Plant forms are used to 
express our desire to evolve 
new paradigms for wholistic 
thinking in real estate.

Visual System Elements
Plant Forms
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We combine plant forms 
with technology references to 
express a sense of oneness with 
our surroundings. Additional 
references to tasty food and 
cuddly animals adds another 
layer of surprise, lightness, 
and joy.

Visual System Elements
Plant Forms with Technology
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Our landscape elements are a 
direct reference to what we do, 
help people buy and sell 
environments.

Visual System Elements
Cityscapes and Horizon Lines
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Our technology symbols 
add meaning and context to 
our landscapes, while often 
expressing our preference for 
green technologies, like solar 
and wind-power.

Visual System Elements
Technology
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When a property is sold, 
postcards and listing sheets 
featuring the property are 
adorned with the Sold Label. 
Prior to selling, the Vine is 
used instead.

Visual System Elements
Sold Label and Vine
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Board Buddha, a paperless, 
online, database-driven coop 
board package service, is a 
wholly-owned subsidiary of 
Moss Real Estate Group, Inc. 

The Board Buddha logo is 
designed to feel like it comes 
from the same brand universe 
as Moss, but will not be used 
in conjunction with the Moss 
identity, so that other 
brokerages may subscribe 
to the service.

Visual System Elements
Board Buddha Logo
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Our Stationery System
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Our letterhead has been 
designed as a Microsoft Word 
template, which may be printed 
on any color printer. It looks the 
best when printed via inkjet, 
on Monadock Astrolite PC 100, 
which has been provided by 
our printer.

This template is entitled: 
Moss_Letterhead_Templ.dot 
and can be found on the Moss 
Brand System CD, in the “Our 
Stationary System” folder.

Our Stationery System
Letterhead

 

William Dreisbach 
1070 West 72nd Street 
Suite 362 
New York, NY 10012 

August 21, 2007 

Dear Mr. Dreisbach, 
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Pellentesque sagittis. Nunc 
rutrum quam sit amet lorem. Nulla ut libero. Praesent commodo nunc ut neque. Nulla 
adipiscing diam id dui. Vivamus mollis vehicula enim. Nullam ac lacus quis mi hendrerit 
pulvinar. Nam vitae tortor nec metus sagittis scelerisque. Aliquam erat volutpat. Cras 
tempor leo vel velit. Quisque vel velit nec orci volutpat dignissim. Vivamus dui nunc, 
bibendum sit amet, dictum non, imperdiet eget, est. Nam imperdiet, ligula ut vestibulum 
consequat, turpis augue aliquam orci, at porttitor magna turpis a mauris. 

Thank you,  

Jacob Kozlow 
 

Fig. 1 MS Office Template (Moss_Letterhead_Templ.dot) after data entry
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Our No. 10 envelope has been 
designed as a Microsoft Word 
template, which may be printed 
on any color printer. It looks the 
best when printed via inkjet, 
on Monadock Astrolite PC 100, 
which has been provided by 
our printer.

This template is entitled: 
Moss_Envelope_Templ.dot 
and can be found on the Moss 
Brand System CD, in the “Our 
Stationary System” folder.

Larger envelopes are provided 
by our printer as blanks, with 
which our mailing labels [see 
next page] should be used.

Our Stationery System
Envelopes

 

Mr. Alphonse Germanian 

President and CEO 

BioDynamics LLC 

1525 Broadway, Suite 4500 

New York, NY 10034 

Fig. 1 MS Office Template after data entry

Fig. 2 10” x 13” blank envelope

Fig. 3 12” x 18” blank envelope
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Our mailing label is set up as 
a Microsoft Word template, 
into which you may type the 
recipient’s address, and print 
from any printer.

This template for this file is: 
Moss_MailingLabel_Templ.dot 
and can be found on the Moss 
Brand System CD, in the “Our 
Stationary System” folder.

The template works with Avery 
White Mailing Labels Form 
5168, which is availible online 
or at most office supply stores.

Below, is our suggested 
centered placement for mailing 
labels on large envelopes.

Our Stationery System
Mailing Label

 

 

 

 

Mr. Alphonse Germanian 
President and CEO 
BioDynamics LLC 
1525 Broadway, Suite 4500 
New York, NY 10034 

 

 

 

 

Mr. Alphonse Germanian 
President and CEO 
BioDynamics LLC 
1525 Broadway, Suite 4500 
New York, NY 10034 

 

 

 

 

Mr. Alphonse Germanian 
President and CEO 
BioDynamics LLC 
1525 Broadway, Suite 4500 
New York, NY 10034 

Fig. 1 Mailing Label at 100%

Fig. 2 Label centered on 10” x 13” blank envelope

Fig. 3 Label centered on 12” x 18” blank envelope
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Our business cards have been 
designed to accommodate a 
name, title, email, two phone 
numbers, and a fax number for 
each employee. Please check 
with your office manager to 
order or re-order cards.

Our Stationery System
Business Card
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This pocket folder is handy 
for preparing presentations 
and pitch packages. It should 
be used whenever you give 
a stack of papers to a client.

Our Stationery System
Pocket Folder



26

Brand Bible : : Moss Real Estate Group, Inc.

Our Forms System
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Our Forms System
Fax Cover Sheet

11/07/2007

Chris Moss

Noble Cumming

Barry Deck LLC

646-206-8852

212-537-9057

3

Moss Car Graphics

x

x

Once I approve the design for the car graphics, we'll need 
to take some measurements. Just letting you know in 
advance so we won't be stuck looking for a time to do it. 
Otherwise, thanks for all your hard work. -c

Fig. 1 Form as seen in Adobe acrobat Fig. 2 Form after data entry

This template is entitled: 
Moss_FaxSheet.pdf and can 
be found on the Moss Brand 
System CD, in the “Our Forms 
System” folder.
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Our sign-in sheet has been 
designed as an editable Adobe 
Acrobat pdf form, allowing you 
to enter the address and date 
before printing. If no computer 
is available, you may fill out 
the form by hand. It looks the 
best when printed via inkjet, 
on Monadock Astrolite PC 100, 
which has been provided by 
our printer.

This template is entitled: 
Moss_Sign-in Sheet.pdf and 
can be found on the Moss 
Brand System CD, in the 
“Our Forms System” folder.

Address Date

Our Forms System
Sign-in Sheet

Note If desired, both address and date can be added in Adobe Acrobat
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Our transaction sheet has been 
designed as an editable Adobe 
Acrobat pdf form, allowing you 
to enter all data before printing.  
It may be passed around via 
email, allowing each party to fill 
in their own portion. It looks the 
best when printed via inkjet, 
on Monadock Astrolite PC 100, 
which has been provided by 
our printer.

This template is entitled: 
Moss_TransactionSheet_2pg.
pdf and can be found on the 
Moss Brand System CD, in the 
“Our Forms System” folder.

Our Forms System
Transaction Sheet, page 1

11/07/2007

115 E 9th St, New York, NY 10003 Apartment 14J

$3,100,000.00 10% down on signing of contract.

$3,520/month
ASAP 3%

Purchase includes all appliances. 
Delivered broom-swept and vacant, in as-is condition. 
Additional lines as needed.

Fig. 1 Form as seen in Adobe acrobat Fig. 2 Form after data entry
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Our Forms System
Transaction Sheet, page 2

Buyer Name One
Buyer Address One
Buyer City, State 10001

000-00-0000
212 555-1212
212 555-1212
sample.address@genericdomain.com

Buyer Name Two
Buyer Address Two
Buyer City, State 10001

000-00-0000
212 555-1212
212 555-1212
sample.address@genericdomain.com

Buyer Attorney Name
Law Firm Name
Buyer Attorney Address
City, State 10001

212 555-1212
212 555-1212
sample.address@genericdomain.com

Buyer Broker Name
Real Estate Brokerage
Buyer Broker Address
City, State 10001

212 555-1212
212 555-1212
212 555-1212
sample.address@genericdomain.com

Seller Name One
Seller Address One
Seller City, State 10001

000-00-0000
212 555-1212
212 555-1212
sample.address@genericdomain.com

Seller Attorney Name
Law Firm Name
Buyer Attorney Address 
City, State 10001

212 555-1212
212 555-1212
sample.address@genericdomain.com

Seller Broker Name
Real Estate Brokerage
Seller Broker Address
City, State 10001

212 555-1212
212 555-1212
212 555-1212
sample.address@genericdomain.com

Managing Agent Name
Managing Agent Company
Managing Agent Address
City, State 10001

212 555-1212
212 555-1212
sample.address@genericdomain.com

Fig. 1 Form as seen in Adobe acrobat Fig. 2 Form after data entry
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How We Talk To Sellers
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When a property is offered 
or sold, we mail postcards 
to nearby property owners, 
to keep Moss in their minds.

These designs come in generic 
or photo versions, and have 
been provided as Adobe 
Illustrator templates. 
The back [see next page] 
contains listing information.

For production and printing 
contacts, talk to your office 
manager.

How We Talk To Sellers
Postcards [front side]
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Adobe Illustrator templates for 
postcard backs exist in color or 
black, offered, and sold.

They can be found on the Moss 
Brand System CD, in the “How 
We Talk To Sellers” folder.

How We Talk To Sellers
Postcards [back Side]
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This handout can be distrib-
uted by mail or directly, and 
is designed to generate warm 
leads and new relationships 
with sellers.

How We Talk To Sellers
Promotional Handout Card
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Pitch packages are generated 
using Microsoft Word templates, 
designed in a number of editable 
page configurations. They look 
the best when printed via inkjet, 
on Monadock Astrolite PC 100, 
which has been provided by 
our printer.

This template is entitled: 
Moss_Pitch_Templ_vertical.dot 
and can be found on the Moss 
Brand System CD, in the “How 
We Talk To Sellers” folder.

There is also a horizontal 
pitch template entitled: Moss_
Pitch_Templ_horizontal.dot 
which can also be found on the 
Moss Brand System CD, in the 
“How We Talk To Sellers” folder.

 

Why a Sales Exclusive (Moss Inclusive)? 

A sales exclusive is when you agree to list your property with 

only one broker. So why should you choose a "Moss Inclusive" 

for your sales exclusive? Primarily because of our philosophy: 
 

-> For us, (sales) "exclusive" is really a misnomer. It should be called an inclusive, 

because it's what makes it possible to include all potential buyers in the marketing 

of your property." - Chris Moss 

 

-> A Moss Inclusive enables you the seller, to access the enormous web of 

advertising and marketing done by nearly every broker in NYC simultaneously. This 

means every newspaper ad, web site, magazine and press article in the entire city 

becomes a tool to help market and sell your property. 

 

-> Why? Because we share your property with every legitimate broker in NYC (co-

broking), so any customer that they get on their site, ad, etc., will have direct access 

to your apartment through our shared listing system. This is not a result you can 

produce on your own. 

 

-> For Sale By Owners (FSBO's) are seen as smoke and mirrors by brokers because 

they don't know if they will get paid or if their customer will try to "go around" 

them, after introducing them to the property (yes, this does happen). 

 

-> Brokers don't share "open" (non-inclusive) listings with each other. Therefore, 

your listing is their secret (the opposite of receiving maximum exposure)! It is a 

secret listing because they can't co-broke. It is only possible to co-broke a listing for 

which you have a signed exclusive (inclusive). 

 

-> Big spenders nearly always use brokers because their time is too valuable to 

spend searching web sites and newspapers which are filled with outdated, sold or 

teaser (non-existent) properties. "Penny pinchers" imagine that they are saving 

money by not using a broker and are often equally tight with their offers. 

 

-> Brokers sell the vast majority of listings in Manhattan. Making your listing easily 

accessible to brokers with a guaranteed commission (signed inclusive) is the way to 

get their attention and put the most money in your pocket. 

 

 

 

Why Reconsider Real Estate? 

It starts with a wall. One side is yours. The other side isn’t. 

It’s easy to think that the two sides aren’t connected. But they 

are. By that wall. It’s the thing that makes spaces separate and 

shared. That wall is everywhere. On sidewalks. In subways. 

Even the line at the corner deli where we get our roast beef on 

rye. When we show you a space, we’re not just showing you 

the space on your side of the wall. We’re showing you 

something we share. Something the wall makes you part of. 

Something we think is worth taking care of. By recycling. By 

reusing. By reducing. By reconsidering how we buy and sell the 

environment we live in. And own. And share. 

 

 

 

How We Talk To Sellers
MS Word Templates for Pitch Packages

 

Environments for Sale 

We care about our customers, and about the environment, 

and believe the two go together perfectly. Since our founding 

in 2003, Moss has combined expert brokerage with 

environmentally and socially responsible business practices 

such as: 
 

-> 100% tree-free paper, from business cards to board packages 

 

-> Reconsidered commission structures, to eliminate conflicts of interest 

 

-> Wind-generated electricity at our offices 

 

-> Proprietary technologies to reduce our industry’s use of natural resources 

 

-> Annual donations of 1% of our gross revenue to environmental charities 

 

 
 

 
 

 

 

Selling your Property 

As the world's cultural and financial epicenter, New York City 

is a top destination for students and financiers alike. 

Consequently, real estate in NYC is highly desirable as well 

as scarce. 
 

Despite the aforementioned pluses, there are other factors that can make selling 

more complicated than it might be elsewhere. The main factor is that Manhattan 

does not have a Multiple Listing Service, which is a general database that lists all 

available properties in a given area. Brokers use this database to find properties for 

the customers who call on their advertisements regardless of what they were 

originally calling on. 

 

Why is this important to you? First, agents cannot share their listings unless one 

agent has an exclusive. Exclusive is really a misnomer. It should be called an 

inclusive, because it's what makes it possible to include all potential buyers in the 

marketing of your property. Secondly, most sellers cannot spend the time nor do 

they have the experience or resources to market their property properly. In 

Manhattan real estate, maximum exposure = maximum price. Thirdly, even if you 

can market your property on your own, brokers generally will not bring their 

customers to your property since there is no guarantee they will be paid. This 

reduces the pool of potential buyers significantly, reducing the likelihood that you 

will receive the best possible price for your property. 

 

                     

 

10 Inexpensive Tips for a Fast and Profitable Sale 

Since we think it's important that you understand how to best 

market your home, here are some inexpensive tips on how to 

get the best possible price: 

 

[ ] 1. Scrub everything until it sparkles! (Including the windows) 

 

[ ] 2. Remove and repair signs of water damage, mildew and other deterioration. 

 

[ ] 3. Repaint with a commercial double coat of flat while on walls and eggshell 

white on ceilings. 

 

[ ] 4. Repair existing wallpaper and restore floor surfaces. 

 

[ ] 5. Clean floor-tile grout with a mild muriatic-acid solution and re-grout if needed. 

 

[ ] 6. Restore or repair existing bathroom fixtures. Add new shower curtain, rod and 

hooks. 

 

[ ] 7. Repair kitchen cabinets, making sure doors and drawers work properly. 

 

[ ] 8. Increase existing lighting. Dust, clean or replace old fixtures and bulbs. 

 

[ ] 9. Eliminate odors. Remove dog or kitty when showing. Remove litterbox and 

garbage. Conceal odors. Bake bread & set out flowers. 

 

[ ] 10. Expand bathroom, closet and hallway size by installing mirrors and thinning 

out unneeded clothes and furniture. 
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How We Talk To Buyers
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Our listing sheet has been 
designed as an editable Adobe 
Acrobat pdf form, allowing you 
to enter all data before printing.  
It looks the best when printed 
via inkjet, on Monadock 
Astrolite PC 100, which has 
been provided by our printer.

This template is entitled: 
Listing_Res_Open.pdf and 
can be found on the Moss 
Brand System CD, in the 
“Listing Sheet Forms” folder, 
within the “How We Talk To 
Buyers” folder.

The back side with floorplan 
is a template entitled: 
Listing_Floorplan.pdf and 
is found together with the 
other Listing Sheets.

How We Talk To Buyers
Listing Sheet

Christadora House Loft // 143 Avenue B

Christadora House Loft // 143 Avenue B

Ornate Prewar Doorman building on Tompkins Square  
Park. Hip yet extravagant. The number one building in the 
East Village. Apartments in this building rarely become 
available. Itês located on the fourth floor (the old Ballroom 
floor,) with thirteen-foot ceilings. This apartment has an 
incredibly open, airy flow and too much closet and storage 
space to mention. You will find the layout perfect for 
entertaining or cuddling with a loved one. It has North and 
South exposures and a private balcony. 
   The building boasts: Graciously appointed lobby, Full-time 
doorman, Huge bike room on the ground floor, and laundry 
on every floor.

Price $1,750,000.00

Maiteenance/CC $884.27

Taxes $486.75

Down Payment 10%

Building type Prewar Condo

  

Agent Terence Gerchberg

Email tgerchberg@RealEstateReconsidered.com 

Phone 917 376 3376

Fig. 1 Form as seen in Adobe acrobat Fig. 2 Form after data entry

Fig. 3 Back Side with floorplan



38

Brand Bible : : Moss Real Estate Group, Inc.

How We Talk To Buyers
Listing Sheet [with “sold” label]

Christadora House Loft // 143 Avenue B

Ornate Prewar Doorman building on Tompkins Square  
Park. Hip yet extravagant. The number one building in the 
East Village. Apartments in this building rarely become 
available. Itês located on the fourth floor (the old Ballroom 
floor,) with thirteen-foot ceilings. This apartment has an 
incredibly open, airy flow and too much closet and storage 
space to mention. You will find the layout perfect for 
entertaining or cuddling with a loved one. It has North and 
South exposures and a private balcony. 
   The building boasts: Graciously appointed lobby, Full-time 
doorman, Huge bike room on the ground floor, and laundry 
on every floor.

Price $1,750,000.00

Maiteenance/CC $884.27

Taxes $486.75

Down Payment 10%

Building type Prewar Condo

  

Agent Terence Gerchberg

Email tgerchberg@RealEstateReconsidered.com 

Phone 917 376 3376

Christadora House Loft // 143 Avenue B

Fig. 1 Form as seen in Adobe acrobat Fig. 2 Form after data entry

Fig. 3 Back Side with floorplan

This template is entitled: 
Listing_Res_Sold.pdf and 
can be found on the Moss 
Brand System CD, in the 
“Listing Sheet Forms” folder, 
within the “How We Talk To 
Buyers” folder.

The back side with floorplan 
is a template entitled: 
Listing_Floorplan.pdf and 
is found together with the 
other Listing Sheets.
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For commercial listings, 
the lower third has been 
opened up for more data and 
description, instead of photos. 
If you want photos instead, 
using the residential form is 
always an option.

This template is entitled: 
Listing_Com_Open.pdf and 
can be found on the Moss 
Brand System CD, in the 
“Listing Sheet Forms” folder, 
within the “How We Talk To 
Buyers” folder.

The back side with floorplan 
is a template entitled: 
Listing_Floorplan.pdf and 
is found together with the 
other Listing Sheets.

How We Talk To Buyers
Commercial Listing Sheet

Renovate Here. // 372 Broome Street 

Ornate Prewar Doorman building on Tompkins Square  
Park. Hip yet extravagant. The number one building in the 
East Village. Apartments in this building rarely become 
available. Itês located on the fourth floor (the old Ballroom 
floor,) with thirteen-foot ceilings. This apartment has an 
incredibly open, airy flow and too much closet and storage 
space to mention. You will find the layout perfect for 
entertaining or cuddling with a loved one. It has North and 
South exposures and a private balcony. 
   The building boasts: Graciously appointed lobby, Full-time 
doorman, Huge bike room on the ground floor, and laundry 
on every floor.Re tie commodiamet accummy nonsequat. 
Unt dolorti onsequis eumsan ulluptat lumsan enim zzrilit aut 
dolore eugue mod tet at lor sim ad dolor augait lorpero od 
tem nonullut iureet et lore tisi. 
   Ignis etue feu feu faccum duisciduisl inissed do ero odo 
odipsum quisisl ulla feui bla feu faci blamcon sequat ut 
wismodolore commolobore vendreet wisseniam, velis 
nullaore molore corperiure dolorem augiat. 
   Erostrud dolorperos non ut lan vel dionsectem dit irit 
lor senibh elesendre molobore molorem quation sendre 
dolorper susto et dolorpe rcillum delismodit prat auguera 
esequis eratue vel ulputatue feugait ad dolobore magna 
feugue faccum iliscil dio dolum iriusto estrud eu facillum 
iriliquate tat.

Price $1,750,000.00

Maiteenance/CC $884.27

Taxes $486.75

Down Payment 10%

Building type Prewar Condo

Price $1,750,000.00

Maiteenance/CC $884.27

Taxes $486.75

Down Payment 10%

Building type Prewar Condo

Price $1,750,000.00

Maiteenance/CC $884.27

Taxes $486.75

Down Payment 10%

Building type Prewar Condo

 

Agent Terence Gerchberg

Email tgerchberg@RealEstateReconsidered.com

Phone 917 376 3376

Christadora House Loft // 143 Avenue B

Fig. 1 Form as seen in Adobe acrobat Fig. 2 Form after data entry

Fig. 3 Back Side with floorplan
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Our signs have been written 
and designed to signal that 
Moss is different from other 
brokerages.

How We Talk To Buyers
Signs

Fig. 1 RENTthisSTORE_1x1.ai
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More than 75 sign designs 
and templates have been 
pre-made for your convenience. 
All designs can be seen in the 
accompanying Signage System 
Guide, which is on the Moss 
Brand System CD with the Sign 
files, in the “How We Talk To 
Buyers” folder.

How We Talk To Buyers
Signs

Fig. 1 RENTthisSTORE_1x1.ai

Fig. 3 RENTthisSTORE_1x2.ai

Fig. 4 RENTthisSTORE_2x3.ai

Fig. 5 RENTthisSTORE_2x1.ai

Fig. 6 RENTthisSTORE_3x2.ai

Fig. 2 RENTthisSTORE_3x1.ai
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How We Communicate Online 
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How We Communicate Online
1. RealEstateReconsidered.com

The new Moss web site is 
designed to resonate with 
the other brand materials, 
while providing a clean frame 
for property photos and 
listing information.
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HTML/DB Template is provided 
by Gotham Photography.

How We Communicate Online
2. Moss Real Estate Email Blast

Ornate Prewar Doorman building on Tompkins Square 
Park. Hip yet extravagant. The number one building 
in the East Village. Apartments in this building rarely 
become available. It’s located on the fourth floor (the 
old Ballroom floor,) with thirteen-foot ceilings. This 
apartment has an incredibly open, airy flow and too 
much closet and storage space to mention. You will 
find the layout perfect for entertaining or cuddling with 
a loved one. It has North and South exposures and a 
private balcony.

The building boasts: Graciously appointed lobby, 
Full-time doorman, Huge bike room on the ground 
floor, and laundry on every floor.

Price
Maintenance/CC
Taxes
Down Payment
Building type
Ammenities
 
Agent
Email
Phone
 

$2,500,000
$3.150
000
000
000
000

000
000
000

Christadora House Loft // 143 Avenue B // Web ID: 12345 

All information furnished regarding property for sale is from 
sources believed to be reliable. No representation or warranty is 
made as to the accuracy thereof, and it is submitted subject to 
errors, omissions, change of price or other conditions, prior sale 
or withdrawal without prior notice. Any user of this information 
is expected to conduct their own independent due diligence, 
including inspections.
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How We Deliver 
Miscellaneous Messages
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Miscellaneous information 
is generated using Microsoft 
Word templates, designed 
in a number of editable page 
configurations. They look the 
best when printed via inkjet, 
on Monadock Astrolite PC 100, 
which has been provided by 
our printer.

This template is entitled: 
Moss_Misc_Templ.dot and 
can be found on the Moss 
Brand System CD, in the 
“How We Deliver Misc 
Messages” folder.

How We Deliver Miscellaneous Messages
MS Word Templates

 

This Is A Title 

Fusce sem quam, porta id, suscipit in, iaculis ac, arcu. Sed vel 

sem. Cras arcu sem, ullamcorper eget, venenatis in, accumsan 

mollis, nisl. Cras felis turpis, lacinia quis, vulputate non. 

 
This is A Sub Head 

Fusce sem quam, porta id, suscipit in, iaculis ac, arcu. Sed vel sem. Cras arcu sem, 

ullamcorper eget, venenatis in, accumsan mollis, nisl. Cras felis turpis, lacinia quis, 

vulputate non, tristique sed, pede. In ac leo. Proin ornare molestie felis. 

 

This is Also A Sub Head 

Aliquam imperdiet, lorem ut ullamcorper eleifend, arcu lacus porta pede, sed 

lobortis purus elit in orci. Aenean tincidunt. Pellentesque habitant morbi tristique 

senectus et netus et malesuada fames ac turpis egestas. Phasellus auctor leo vitae 

metus. Praesent tellus nisi, rhoncus nec. 

  

 

 

Title Goes Here 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 

Pellentesque sagittis. Nunc rutrum quam sit amet lorem. Nulla 

ut libero. Praesent commodo nunc ut neque. Nulla adipiscing 

diam id dui. Vivamus mollis vehicula enim. Nullam ac lacus quis 

mi hendrerit pulvinar. Nam vitae tortor nec metus sagittis 

scelerisque. Aliquam erat volutpat. Cras tempor leo vel velit. 

Quisque vel velit nec orci volutpat dignissim. Vivamus dui 

nunc, bibendum sit amet, dictum non, imperdiet eget, est. Nam 

imperdiet, ligula ut vestibulum consequat, turpis augue 

aliquam orci, at porttitor magna turpis a mauris. Ut sit amet nisi 

ut velit volutpat nonummy. Phasellus erat nisl, fringilla sit amet, 

pulvinar id, viverra nec, massa. Proin tempor elit non eros. 

 

 

Here Is a Big Title 

Aliquam imperdiet, lorem ut ullamcorper eleifend, arcu lacus 

porta pede, sed lobortis purus elit in orci. Aenean tincidunt. 

Pellentesque habitant morbi tristique senectus et netus et 

malesuada fames ac turpis egestas. Phasellus auctor leo vitae 

metus. Praesent tellus nisi, rhoncus nec. 

 
-> Specific List Item 

 

-> Specific List Item 

 

-> Specific List Item 

 

-> Specific List Item 

 

-> Specific List Item 

 

 
 

 
 

 

Title Here 

Morbi in ante. Nullam gravida est et libero. Nunc elit ipsum, 

lobortis quis, elementum at, mollis in, sapien. Nam lobortis erat 

eu sapien. Maecenas iaculis volutpat dolor. Duis consequat, 

eros ut malesuada accumsan, pede magna dictum massa, ac 

tristique mi turpis eget tellus. Ut ac nisl. 

 

 
-> Caption Goes Here 

 

 

                    

 

Title Here 

Morbi in ante. Nullam gravida est et libero. Nunc elit ipsum, 

lobortis quis, elementum at, mollis in, sapien. Nam lobortis erat 

eu sapien. Maecenas iaculis volutpat dolor. Duis consequat, 

eros ut malesuada accumsan, pede magna dictum massa, ac 

tristique mi turpis eget tellus. Ut ac nisl. 

 

 
-> Caption Goes Here 

 

 

                     


